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In addition to the Ceard Industry Innovation Profile, the project
involves release of 10 sector reports and disclosure of individual
survey findings to 436 participating businesses.

Each domain of the Innovation Compass comprises a set of key topics

and contains a description of actions implemented, goals reached, 0 ,
and how innovation is managed. 4% using well-defined procedures
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This infographic provides key outcomes for the many topics and % with a dedicated team
domains. Each domain in the Innovation Compass was assigned a 6% ona high-priority basis
score ranging from 0 to 4.
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Intrapreneurship
36%
Trust in the business
G 34% and among employees

Knowledge and
34% learning activities
Leaders mobilize
people to take risks

TOP SUPPORT TOOLS USED BY BUSINESSES

Benchmarking - 29%
Networking - 27%
wavss NN 25%
Managzrn(:j:rﬁ - 25 %
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21%

12%
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Patents Trade Trademarks
Secrets

IP PROTECTION METHODS
MOST USED BY BUSINESSES

INNOVATION IMPLEMENTED

New
Products . 49%
New
Manufacturing . 46%
Processes
Improved
Management . 43%
Practices

Investments

Secured
external
funds for
innovation

Up to 5% of
gross revenues
derived from
innovations
implemented

ACTIVITIES CONTRIBUTING
ouesid® 0 GREATLY FOR INNOVATION

INNOVATION-RELATED
INTERACTIONS WITH
THE BUSINESS

A

Suppliersand vendors ~ 1* - 68%
Customers and consumers 2™ - 67%
Competitors 3 - 5 5%

Government agencies 14" .25%

Organizations specialized

in supporting innovation 15" .22%

Business incubators

and tech parks 16 I 14%

Purchase of machinery,
equipment,
and other assets

Purchase of software

Knowledge
acquired
externally

Training
activities

From private sources - 25%
From public sources - 20%

Venture capital I 4%

implemented

Over 5% of gross
revenues derived
from innovations

Data reported for the period
between 2014 and 2015

Municipalities covered

REPRESENTING
79% OF CEARA'S

INDUSTRIAL GDP*

Businesses

PARTICIPATED IN THE
CORPORATE SURVEY

AND RECEIVED REPORTS

Sectors surveyed

Food and beverage
Construction
Hides and footwear
Electric metal-mechanic
Wood and furniture
Paper manufacturing and graphical
Chemical and pharmaceutical
Garment and textile
Information and communication technology

Survey period

11/5/15t07/30/16

* Refers to the industrial value added



